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OVERVIEW
YEI Guide to the SA
60-plus consumer.

You’ve Earned It/YEI is the
digital media platform for South 
African 60-plussers. You’ve 
Earned It/YEI showcases offers, 
deals and benefits, plus relevant, 
informative and on-point content 
geared at 60-plussers.

In 2023, You’ve Earned It/YEI ran a 
series of surveys covering different 
areas – Purchasing Habits,
Employment and Entrepreneurs, 
Financial Planning, Healthy Ageing, 
Travel and Leisure, Retirement Homes 
and Downsizing, Technology, Social 
Engagement and Lifestyle. The
surveys were distributed across the 
YEI platform, and to relevant
partners plus affiliated pensioner 
groups, resulting in close to 2 500 
survey respondents. This enabled YEI 
and their sponsor, Just SA, to receive 
valuable insights into the needs and 
wants of the 60-plus consumer,
information which is valuable to
partners, advertisers and
prospective advertisers. 
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The survey results enable YEI to
provide a relevant service to our large 
60-plus readership. Insights received 
have been critical in establishing the 
pain-points of the South African 
60-plus consumer, inform YEI as to 
what products and services will best 
meet our senior readership’s needs, 
and enable our partners to understand 
the wants and needs of this 60-
plus audience. 

We are excited to release and bring 
you this YEI Guide to the SA 60-plus 
consumer, which includes a detailed 
consumer snapshot of the modern, 
digital-savvy, 60-plus South African, 
using insights that emanate directly 
from the YEI audience.

The Baby Boomer generation, born 
between 1946 and 1964, number 76 
million worldwide! 

The last of the Baby boomer generation 
is now turning 60. Statistics SA report 
that in 2022, 5.2 million South Africans, 
are aged 60 and older (Close to 9.5% of 
the overall SA population). 55-plussers 
number over 8 million. These groups
are the country’s fastest-growing
demographic segments, with an
aggregate taxable income of over
R600 billion annually. 

These segments will continue to grow 
and are projected to more than double 
between now and 2050. This trajectory 
is set to continue well into the future, 
and there is no better time than now to 
truly understand this generation.

Advertisers and marketers - you have 
an avid, rapt audience in this 60-plus 
market who represent a huge market
of people waiting to buy services
and products. 
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A message to you from
You’ve Earned It/YEI
The numbers are so staggering – we have to repeat them! 
• 5.2m South Africans aged 60plus. 
• Over 8m 55-plussers. 
• An aggregate taxable income of over R600 billion annually! 
• Numbers projected to more than double between now and 2050. 

The You’ve Earned It 
(https://youve-earned-it.co.za) survey 
series has given us a good
understanding of our 60-plus audience, 
with 66% of survey respondents in the 
60-70 age group and 34% in the 70+ 
age group. 

Baby boomers have always been 
trendsetters, unlike previous
generations. The Harvard School of 
Public Health predicted that the baby 
boomer generation would redefine 
expectations of retirement and ageing, 
and that is exactly what is currently 
happening in South Africa as well as 
worldwide. 60-plussers are also 
reshaping consumer behaviour.
Middle-class South Africans are staying 
economically active for longer. 
Technology and social media
especially have helped Baby Boomers 
to set new trends for their generation. 

Research and data demonstrate that 
the Longevity economy is transforming 
our society. 60-plussers are deemed to 
be one of the highest contributing
sectors to society as seen in the
Forerunner Report from the UCT
Liberty Institute of Strategic
Marketing. Longer lifespans will
revolutionize the way we live, offer 
incredible new opportunities and 
requires change in the way people plan 
and save. Digital marketing campaigns 
are key opportunities for organisations 
to expand engagement with a very
valuable 60-plus senior audience, while 
tapping into the spending power of the 
growing number of 60-plussers in this 
country. Seniorcentric organisations, 
including YEI, agree that brands and 
marketers are reticent to spend time 
and attention on the 60-plus consumer. 
Allow YEI to change your perspective!

This tribe of 60-plussers is embracing 
life with ambition, purpose and wealth! 
60-plussers are demonstrating that 
they are not prepared to stand on the 
sidelines. The institutions and brands 
that 60-plussers support need
purpose-led advertising that aligns with 
the values of the senior market. 

The late Mike Schüssler, South
African chief economist, said way 
back in 2019, “Pensioners are
becoming increasingly important in the 
South African economy. Pensioners 
account for about 10% of SA’s GDP. In 
total, SA’s pension assets are about 
the 8th largest in the world. Economists 
are in agreement that SA retailers 
should tap into the spending power of 
the growing number of pensioners by
creating special pensioner days or 
pensioner discounts”. Partnering with a 
relevant platform with specifically
created marketing campaigns that are 
in line with the needs and the

characteristics of Baby boomers is 
extremely worthwhile. You really don’t 
want to ignore the specific spending 
power of the South African Baby 
Boomer market! 

The release of the YEI Guide to the SA 
60-plus consumer comes at a time 
when the world of the 60-plusser is 
shifting in many respects. The global 
trend of “The Great Unretirement” is 
high on the agenda of many 
60-plussers. Most 60-plussers
understand the necessity of leading an 
active and healthy lifestyle. Older 
adults are embracing technology.
This is a vibrant market!

Brands with relevant products, services 
and solutions would do well to consider 
the digital-savvy 60-plusser and their 
nuanced dynamics and tailor their
strategies accordingly to better serve 
the distinct needs and preferences of 
the South African 60-plusser. The YEI 
Guide to the SA 60-plus consumer 
speaks to the new trends of the SA 
60-plusser, plus their needs and
preferences, and is packed with data 
and insights emanating from the
YEI surveys. 

Marilyn Hallett
Director, You’ve Earned It/YEI,
the digital media platform for South 
African 60-plussers

YOU’VE EARNED IT / YEI, THE DIGITAL MEDIA PLATFORM FOR SOUTH AFRICAN OVER-60’S
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Highlights from the results obtained in the Survey series illustrate the South African 
60-plusser consumer, identify the pain points and demonstrate top trends that play
a significant role in shaping their lives.

Icons- Freepik: https://www.freepik.com
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Meet today’s South
African 60-plus consumer
SA 60-plussers are young-at-heart and digitally savvy – their
attitudes and affluence may surprise you! 

61% 
facing financial 

uncertainty

75% 
wish to continue 

working to
supplement

pensions

52% 
planning overseas 

trips in next
2 years

66%
seeking additional 
travel insurance

85%
on waiting list 
for preferred 
retirement

homes

54%
using cellular

devices/tablets as 
opposed to other 

devices

60% 
exercise multiple 

times a week

83% 
planning local

travel in the next
2 years

72% 
living in family 

home, struggling 
with finance &
maintenance

94% 
will change

service providers
in order to get a 

better deal

92% 
shop instore

and select own
groceries

65% 
NOT consulted 

a Financial Advisor 
re financial
decisions
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South African 60-plussers clearly like 
to shop around for pensioner discounts 
and get the best value and quality that 

fits in with their budget. 
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Purchasing habits of
60-plussers
The Lifestyle and Shopping surveys revealed certain
attitudes and buying patterns of 60-plussers.

92% prefer to do their own shopping 
and select their own groceries. Online 
grocery shopping is also popular, with 
clear favourites when it comes to The 
Big Five supermarkets. 

61% of respondents like to shop at 
malls and 81% prefer to use credit and 
debit cards. Better deals as opposed to 
brand loyalty was clearly evident with 
94% of 60-plussers surveyed stating 
that they would not hesitate to move 
service providers (cell phones (data, 
airtime, fibre, internet), banks,
pharmacies, home and car insurance, 
pet food, motor related products) if
they were offered better deals. 

A general consensus was that
organisations do not cater to senior
citizens who are not tech-savvy. While 
there is a great divide between SA
retirees and SASSA pensioners, there are 
also similarities in their daily needs and 
wants, and all are looking for great deals 
that assist in stretching their pensions. 
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94% will not hesitate to switch service providers if they are
offered a better deal.
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An itch to switch

PURCHASING HABITS

South African 60-plussers LOVE good deals
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like to shop in 
person.

will switch banks
if offered a
better deal. 

will switch
cellular providers

if offered a
better deal. 

shop around for 
the best daily 

prices for everyday 
items such as milk 

and bread.

92% 

54% 
69% 

51% 
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Employment and
Entrepreneurs
aka The Great Unretirement

75% of respondents to the YEI Surveys indicated that they would choose 
to continue working past the traditional retirement age, in either full- or 
part-time or temporary or job-share employment or in encore careers or 
entrepreneurship opportunities. 

The primary reason for working is to 
supplement their pension or retirement 
savings. Many respondents, whose 
preference it is to continue working, 
would very much like to assist younger 
people with mentoring and coaching.

In addition, they would like to assist 
young people to upskill in terms of 
leadership skills, strategic planning, 
training, communication and the value 
of having the “difficult” conversation. 
Interestingly and unusually, only 24% 
of the YEI Survey respondents are 
involved in volunteer work. 



Financial planning
Longevity has brought about a critical need for financial 
planning in retirement. 

The YEI Financial Planning Survey 
confirmed that one of the most
important financial considerations in 
retirement is an income that lasts a 
lifetime. Not enough 60-plussers are 
exploring various investment options to 
ensure financial security in their later 
years. 61% of respondents stated that 
they were facing financial uncertainty, 
being unsure as to whether their
retirement income or savings would 
cover their lifetime monthly expenses. 
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Another survey highlighted that 65% of 
respondents had not consulted with a 
Financial Advisor regarding certain 
financial decisions, of whom 17% 
advised that they did not actually
have a Financial Advisor. 
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Healthy Ageing
It came through loud and clear – YEI’s 60-plus audience 
places a huge emphasis on health and wellness.

The majority of respondents indicated 
that they recognise the importance of 
engaging in regular physical activity 
and focusing on preventative
healthcare – in order to enjoy a good 
quality of life in later years. Nearly 60% 
of respondents state that they exercise 
multiple times a week – exercise being 
walking, hiking, cycling, bowls or gym. 

Top 10 health issues include back and 
joint pain, high blood pressure and 
arthritis amongst others.



Health and Wellness
is a top priority
Today’s South
African 60-plussers are 
feeling pretty good, but 
haven’t escaped
age-related health
conditions. 86% rated 
their health from good 
to excellent 12% rate 
their health as fair, and 
2% as poor.
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Travel and Leisure
South African 60-plussers are travelling more than ever before. 

Travel for 60-plussers is purpose-
driven – for leisure, adventure, family 
visits and cultural exploration. Those 
who are retired have more free time, 
flexibility and the inclination to explore 
new destinations and experiences. 
83% of respondents to the YEI Surveys 
indicated that they are planning local 
travel in the next two years, with rest 
and relaxation being a primary reason 
for the planned holiday. 52% of those 
surveyed confirmed that they are
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planning an overseas trip in the next 
two years, the primary reason being 
family visits coupled with rest and 
relaxation. 66% of respondents
indicated that they need to take out 
additional travel insurance. 

Interestingly enough, and contrary to 
popular belief, only 5% of respondents 
advised that they owned a caravan, so 
caravanning and camping is not Top of 
the Pops with this demographic.
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83% are planning local travel
in the next two years

52% are planning overseas trips in
the next two years

of YEI members check the YEI website, newsletter, Facebook 
page and WhatsApp groups for holiday ideas85%

60-plussers LOVE travel

Destinations
Wildlife and nature 
topped the destination 
list, followed by beach 
breaks, road trips, and 
adventure holidays
Europe and the UK 
were the top two
overseas destinations.

rest and 
relaxation

visiting 
family

visiting 
friends

recovering 
from illness
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Reason for travel
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53% 19% 10% 8%



Retirement homes and
downsizing
This is a real pain point for South African 60-plussers. 

Although the majority of respondents 
would love to move to a retirement 
village/home in order to downsize, the 
reality is that a massive 85% of
respondents indicated that they had 
had their names down on a waiting list 
at their preferred retirement 
village/home for three years or more. 

72% of respondents revealed that they 
are still living in the family home even 
though they are struggling financially 
and physically with the maintenance of 
their home. Ageing in place is leading 
to a growing demand of healthcare 
services and support networks. 

Page No - 04

YOU’VE EARNED IT / YEI, THE DIGITAL MEDIA PLATFORM FOR SOUTH AFRICAN OVER-60’S

A common thread of advice when it 
comes to moving to a retirement
village or downsizing.

Don’t leave it too late - better to make 
your own decision rather than have 

someone else make it for you. 
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The downsizer generation

At what age 
would you think 
is the ideal time 

to downsize?
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are struggling 
financially and 
physically with 

maintenance of the 
family home

have their names
on a waiting list for 
preferred retirement 

village 

would like to 
downsize from 

the family home

have already 
downsized

say they are not 
considering 
downsizing

85% 72% 52% 34%

In your
50’s13%

In your
60’s37%

The experts say “Downsize before you turn 70”

It depends on your 
circumstances 25%

In your
70’s 24%

In your
80’s 1%

13%



Technology
The majority of 60-plussers are embracing technology to
a large extent. 

YEI’s entire community is digitally savvy (some to a point) 

Devices including computers, tablets 
and smartphones are used for
communication, shopping online,
participating in social media and 
accessing information. The technology 
trend was most definitely accelerated 
during the pandemic when it became 
essential for 60-plussers to utilise
digital tools for various aspects of life. 

Devices
being used
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Innovative tech advancements that 
specifically cater to seniors’ needs are 
of interest, and make it a little more 
easy for seniors to manage their daily 
lives, but often are not affordable.
Innovations such as health monitors, 
smart home safety devices and
telehealth services.
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40%

28%

15%

10%

7%

94% would like to see
pensioner discounts on data
and fibre packages

94% would like more tech
support from corporates
and businesses

Most have been using
computers since the
swinging sixties!



In the past, and certainly during the pandemic, the social
isolation and loneliness of senior citizens became concerningly evident. 

Retirement villages and private
Facebook groups, specifically geared 
at 60-plussers have gone a long way in 
alleviating this social isolation and 
loneliness and have enabled older 
adults to become socially active and 
engaged within their communities. 

Watch out, South Africa! It has become
abundantly clear that 60-plussers are 
just getting started and are of the
mindset that life is to be enjoyed.

Social engagement
and Lifestyle
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There is a marked shift towards being 
more informed, connected and active. 
Clearly this situation varies widely 
depending on a number of factors
such as health, financial situation, 
cultural background and personal 
preferences as well as location and 
socioeconomic status. 

The Lifestyle survey demonstrated
that pets are extremely important to 
60-plussers, with 53% of
respondents owning pets, 61% with 
dogs and 29% owning cats.
Gardening, reading and arts and 
crafts are the most popular hobbies. 
 

A YEI member, Terry Winship,
paragliding on her 60th birthday



Overview of the YEI platform, and
how YEI can help you reach this
consumer group
You’ve Earned It/YEI is a digital media platform for South African 
60-plussers. 

YEI connects digitally-savvy South 
African Baby Boomers to influential 
brands, products and service
providers. YEI welcomes the
opportunity of partnering with brands in 
digital marketing campaigns that are 
key opportunities for brands to expand 
engagement with a very valuable 
senior audience, and simultaneously 
tapping into the spending power of the 
growing number of 60-plussers in this 
country. The YEI platform (website, 
newsletter, WhatsApp groups and
Facebook page) speaks to 60-plussers 
in a relevant way while driving brand 
awareness of our clients’ offerings. 

YOU’VE EARNED IT / YEI, THE DIGITAL MEDIA PLATFORM FOR SOUTH AFRICAN OVER-60’S

YEI launched as a book in 2008, and 
morphed into an online platform in 
2011, creating relevant and on-point 
content (educational, news and
trending topics), and showcasing 
offers, deals and savings. This media 
channel is geared at YEI’s large online 
community, the 60-plus consumer. 

Great engagement metrics can be 
seen, such as users spending in 
excess of three minutes on topics such 
as health, finance and travel, and a 
newsletter open rate of up to 43%. YEI 
has built a membership platform that 
offers users a wide variety of value.
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YEI serves two clients – YEI
members and our clients - advertisers 
and partners. 

YEI serves YEI members, with the 
following organisational mission in 
mind: to curate to the needs and wants 
of digital savvy South African 
60-plussers with good deals negotiated 
using the power of YEI’s large
community, and to create powerful, 
meaningful content.

YEI serves its client advertisers and 
partners by offering media products, 
unique marketing opportunities and a 
platform which highlights and

YOU’VE EARNED IT / YEI, THE DIGITAL MEDIA PLATFORM FOR SOUTH AFRICAN OVER-60’S

showcases their products and services 
in an environment that is trusted, 
authentic and effective. You’ve Earned 
It/YEI is also a powerful content
marketing channel that is well-respect-
ed by brands who wish to reach and 
activate the digital-savvy SA 60-plusser 
through advertising, content marketing 
and brand awareness campaigns.

We invite you to have a chat with us on 
how you can speak to this valuable 
60-plus demographic.
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5.2m over-60s
ready to SKI (spend

kids’ inheritance)



HOW TO CONTACT US

We would love to have a chat with you!
Let us discuss the best way your organisation can get

involved and run a digital marketing campaign on the YEI platform! 

CONTACT US

� 076 1946 033
� marilyn.hallett@youve-earned-it.co.za

Sponsored by: Just SA
https://justsa.co.za/ 

Thanks
• Thanks to Angela Watkins from YEI, who managed the survey series
• Thanks to Just SA, who sponsored the survey series
• Thanks to Sherpa Brand & Design Agency for the wonderful design

of the YEI Guide to the 60-plus consumer
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A WORD FROM OUR SPONSOR

Just SA is proud to support the YEI Guide to the South African 60-plus consumer to better 
understand the needs and views of this important community. Our business is driven by a 

profound understanding of the South African retirement market. We believe the longevity of 
your retirement income should never be uncertain, which is why we offer a range of life annuity 

options designed to safeguard your finances in your golden years.

We are committed to ensuring that all South Africans, regardless of their circumstances,
have access to a fair and just retirement. No one should miss out when it comes to

securing their financial future.



Thank you for my newsletter – so enjoy receiving 
this Newsletter by email. Really appreciate all
your work to get us ‘twinklies’ specials on lots
of nice things 

- Cynthia F

Thanks for the wonderful work you do assist us 
old “toppies” in these difficult economic times. 
YEI – a fantastic group. 

- Evan JvR

We have had the privilege of working with YEI 
over the last 24 months. Whilst we were 
challenged with the pandemic, it has been great
to see how a partner like YEI continues to reinvent 
themselves, so that our senior market can be kept 
abreast with the latest news & updated 
information.

- Momentum Insure

Thank you for all you are doing for our brand,
I am just loving working with YEI. It’s a pleasure 
dealing with you guys, you are so accommodating 
and we are loving the feedback and business we 
are getting from YEI. 

- Bluu Car Rental
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